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How do you protect and grow your business?

Are you using the right technology, and do you have the right integrations to maintain 
addressability and measurement in a privacy-centric world?

• What will replace the cookie and the device ID?

• How do I maintain addressability & measurement’?

• Can I access walled garden data? How?

• How can I improve data privacy and protection?
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Navigating a new fragmented landscape

Source: 2021 Research - Forrester: The Future Of Audience Targeting 
Advertisers Need Solutions That Go Beyond Third-Party Cookie Replacements 
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Post-cookie point solutions only address 
a fraction of your total media investment

Source: 2021 Research - Forrester: The Future Of Audience Targeting 
Advertisers Need Solutions That Go Beyond Third-Party Cookie Replacements 

LiveRamp ATS, UID2.0

Publisher and platform 
subscriber/user data

IP address and first-party 
cookie data

Google FLoCs, PeLICAn, and  
Facebook user sets

IAB contextual categories, 
GumGum, Noble, Neustar
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Fabrick provides a holistic solution for all media

Source: 2021 Research - Forrester: The Future Of Audience Targeting 
Advertisers Need Solutions That Go Beyond Third-Party Cookie Replacements 

LiveRamp ATS, UID2.0, Fabrick ID 
Fabrick Clean Room

Second-party Data Marketplace, 
Fabrick API, Fabrick Clean room

Fabrick API

Google FLoCs, PeLICAn, Fabrick Cohorts

Fabrick Contextual 
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Identity
Integrations

Contextual 
Integrations

Programmatic 
Integrations

The Neustar Fabrick data connectivity platform

Cohort
Integrations

Clean Room
Integrations
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Maintain addressability across your most valued partners

7

Linear & Addressable TV Walled Gardens Publishers Platforms

250+
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Compatible with all major programmatic ID solutions 

8

Maximum 
Addressability

ATS
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A real-time API for your site, the supply chain, and more 

© Neustar Inc. All Rights Reserved.

Data Cloud
Integrations

Email, Phone, IP 
& More

Bid Stream 
Integrations

Private Marketplace
Integrations

Website 
Integrations

API



©2021 Strictly Confidential©2021 Strictly Confidential 10

Direct access to high-quality 2nd-party data 

TV Measurement
Data

Mobile & 
Transaction

Contextual
Behavior

Geo Location
Data

Demo & 
Psychographic

Marketplace
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Harness the power of contextual

1 2 3 4

Onboard first-party 
audiences

Index and score contextual 
categories against audiences

Build audiences based on 
contextual categories

Syndicate category-based 
audiences to endpoints

CRM
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Inclusive of FLoCs via Chrome (when available)

© Neustar Inc. All Rights Reserved.

34,000 Cohorts Minimum 1,000 
browsers required 
in a Cohort

Cohorts re-
evaluated 
every 7 days



©2021 Strictly Confidential©2021 Strictly Confidential

Protecting privacy promoting data collaboration with with 
integrated clean room technology

Publisher

Walled Garden

Brand

Agency

Brand or 
Media Owner

Clean Room
Clean Room Clean Room

Clean Room
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© Neustar Inc. All Rights Reserved.

Real-Time 
Identity Sync 

Multi-Touch 
Attribution

Micro-Segmentation
(Differential Privacy)

Attribution & 
Optimization

Optimize Facebook against the rest of your mix
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Optimize your TV investment too…all of it

Linear TV Over-the-Top (OTT) Addressable TV
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Clients using Neustar today, can activate and measure up to 80% of 
their media without cookies or device IDs
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FABRICK IMPACT ASSESSMENT

FABRICK IMPACT ACTION PLAN

FABRICK API INTEGRATION

Neustar provides the tools, support, and technology to take 
action and prevent disruption
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Example client action plan

© Neustar Inc. All Rights Reserved

PRIORITY OWNER ACTION TIMING FUTURE STATE

P0 Adobe Client Transition to Fabrick API Q2-Q3 Fabrick API

P1 SA360 Client Add search dimensions to Adobe 
site activity feed Q2-Q3 Adobe feed replaces

P1 GCM Client & 
Neustar

Support Fabrick adoptions for top 
publishers & SSPs Ongoing Network of Fabrick enabled 

publishers & SSPs

P1 TTD Neustar Moving to Fabrick API Q2 Fabrick for activation & 
measurement

P2 Amazon Neustar Move to Fabrick-based integration H2 2021 Fabrick-based integration

P3 Spotify Neustar Move to Fabrick-based integration Q1 2022 Fabrick-based integration

P3 Criteo Client Explore retargeting through other 
DSPs Q2 Replace with a Fabrick-

integrated DSP

Client

Neustar
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Thank You
Wes Benel
Director, Strategic Partnerships
Neustar Marketing Solutions


